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INSIGHT
INTO
IMPACT
THROUGH
INNOVATION







CORE STRENGTHS

COLLABORATION WITH
CROSS FUNCTIONAL TEAMS
ON COMPLEX PROBLEMS

OOOOOOOOOOOOOOOOOOOOOOOOO

INTEGRATION OF BRAND
DNA & MARKET RESEARCH
INTO DESIGN DIRECTONS

TTTTTTTTTTTTTTTTTTTTTTTTTTTT

CREATION OF NEXT-GEN
PRODUCT EXPERIENCES
WHICH MOVE THE NEEDLE

EEEEEEEEEEEEEEEEEEEEEEEE

LEE CROY

FOOTWEAR |
SERVIEE:S
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SERVICE EXPERTISE

MARKET &
CONSUMER INSIGHTS

FOR BUSINESS & PLANNING

Through deep listening, analysis, & storytelling,
I build data-backed-insights to help sharpen
the lens of your brand telescope.

DESIGN STRATEGY
& INNOVATION

FOR XF CREATIVE TEAMS

During times of uncertainty & seismic shifts,
I provide a steady hand, an adaptable process, & an
unwavering cur1051ty to define what’s next.

PRODUGT GREATION
& DEVELOPMENT

FOR GOODS, WEARS, & "WARES

Where research & design makes meaning.
Driving storytelling, product collections, on-foot
innovations, apparel, accessories & actlvatlons

RETAIL & GUSTOMER
EXPERIENGE

FOR ENGAGEMENT & SELL THROUGH

With foundations in B&M retail, I enjoy threading the
story through the moment of truth where produet,
people, place, & possibility converge.

FOOTWEAR |
SIEIRSSIEIERS
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COLLABORATORS | YARITZA LOZANO & ANGELA MEDLIN
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OUTDOOR PRODUCTS

BRUNTON

509 OUTDOOR RESEARCH




IF YOU'RE BUILDING
WHAT’S NEXT IN PRODUCT.
FOOTWEAR, TECHNOLOGY.

SOFTGOODS OR APPAREL

& NEED A SERSONED

COLLABORATOR,
LET'S WALK.

LEE CROY

LEE@FTWRSRVCS.COM
503.893.9062

Whether you need a thought partner, a
workshop catalyst, or a strategic
designer to carry ideas from insight to
impact, I'm ready for conversations that
move the needle, inspire people, and
reframe what's possible.
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COLLABORATORS | ZIBA
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ADIDAS 2016

COLLABORATORS | ZIBA
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WHY?

FOOTWEAR IS
FOUNDATIONAL

Shoes were born out-of-necessity
& became our man made
connection to mother earth.

Shoes provide the path to pursue
our full potential, protecting us &
enhancing her earthly elements
on our journey home.

LEE CROY ”

LEE@FTWRSRVCS.COM
503.893.9062

FOOTWEAR |
SRRV VETHERERS



